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Chapter 1
Keyword Research
 
Keywords are the words or phrases that people type into a search site box when 
they are looking for something. For example, the word “book” is a keyword. The 
phrase “book store” is a keyword. The phrase “where can I buy a book on riding bikes” 
is a keyword. For our purposes a keyword can be as few as one word or as many words 
as you can type before clicking the submit button. 
 
Keywords are extremely important to search marketers because a lot of business can 
be captured if that business’s website shows up on the first page of the search results 
when a person is searching for something that that business sells. 
 
Some keywords are extremely valuable and some are not. For example, the 
keyword “how to build a deck with my own materials” is not as valuable to a local lumber 
yard as the keyword “where can I buy materials to build a deck”. 
 
In general, shorter keywords are more valuable than longer keywords. The reason is 
that a shorter keyword is also part of longer keywords. For example, “digital camera” 
is also part of the keyword “the best digital camera of 2010”. A website that shows up 
for “digital camera” will very likely show up for “the best digital camera of 2010”. The 
longer the keyword, in other words the more words the keyword has in it, the more 
specific it is and the less competitive it is. 
 
If a keyword is less competitive it is easier to get a website to show up for. There are 
usually also fewer people using a less competitive keyword. However, this is not always 
the case. Keywords that are used extremely often may not be competitive if they do not 
drive visitors who are looking to purchase. The “how to” keywords are very commonly 
used but may not always be the ones that marketers are looking for. It all goes to the 
intent of the user. By understanding what a user is searching for based on the keyword 
they use an online marketer will make a judgement on whether that keyword is valuable 
to them or not.
 
Anyone can research keywords with Google’s free keyword tool. It can be found here: 
https://adwords.google.com/select/KeywordToolExternal 
 
Keyword research is important because people may be using keywords that you don’t 
think they are using when searching for a product or service that you are selling. Worse 
yet, they may NOT be using a keyword that you think they would use to search for your 
product or service. You must trust the data and not your own opinion on this. Below are 
some examples of what the keyword tool can tell you.  
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Notice the difference in the number of searches between the two keywords “fence 
installer” and “fence company”. If you were in the business of building or selling fences 
you would see a lot more traffic to your website if you optimized your website for “fence 
installer” instead of “fence company”. 
 
The Local Monthly Searches column indicates the number of people searching for 
that keyword per month in the country. The Competition column indicates level of 
competition of people bidding and paying for this keyword in the pay per click system. A 
low competition keyword is cheaper but you get what you pay for. It does not pay to get 
visitors to your website if their intent is not what you are looking for. In other words, high 
competition keywords bring buyers. 
 
 

 
The example above shows that the keyword “bookkeeper” gets a lot less traffic that the 
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keyword “accountant”. However, the competition is low for accountant so this keyword 
may not be bringing in buying clients as well as the keyword “bookkeeper”. 
 
 
 
 

 
This example shows that the keyword “contractor” is less used that the 
keyword “builder”. “Builder” will bring more traffic to your website than “contractor” if you 
optimize equally for those keywords. 
 
 
 
 

 
Again we see the the keyword “attorney” is used a lot more than the keyword “lawyer”. 
Even though the competition shows lower for “attorney” I would still recommend 
optimizing for “attorney” as it is used more by people searching. 
 
 
To summarize this discussion on keywords, the thing to remember is that keyword 
research is important. Without knowing which keywords people are using you are 
shooting in the dark. It’s a waste of time and money to try to get a website to rank high 
for keywords that no one is using or for keywords that have a poor user intent (usually 
indicated by low competition). 
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Chapter 2
Business Directories. More opportunity for Exposure.
 
Online business directories are databases of business that are used by websites. The 
Yellow Pages is a business directory. Google has a business directory that they call 
Google Places that is used in Google Maps. Yahoo and Bing have their own business 
directories. Other business directories include Super Pages, Yellow Book, Yelp, City 
Pages, Insider Pages, Judy’s Book, Angie’s List, Merchants Circle, Best of the Web, 
and Hot Frog. There are still many more than this too. 
 
So what does this mean in terms of online marketing and getting more business? 
Getting your business into as many of these as possible will help you get more 
exposure and help your business get found. The one big tip on this is to try your best to 
make sure your business entry is exactly the same in all of the directories that you are 
in. Always list your business name spelled exactly the same as it is listed in your state 
records. Also make sure your phone number is correct and the same in all listings. And 
make sure your address is exactly the same in all listings. 
 
Here’s the other big thing. Many of these business directories will already contain 
your business listing. However, the information they have on your business will be 
incomplete and it may be incorrect. All of these business directories give you, the 
business owner, the right to claim and fill in your correct business information. You 
should do this with as many directories as you can. 
 
Here’s another big tip. If you are in a competitive market you can get your business 
listing to show higher than your competitors by optimizing your listing. This is especially 
important and relevant in the Google, Yahoo, and Bing directories because this is where 
most people search. To optimize your listing you should fill your listing in with as much 
information, pictures, and videos as you can. The more information the better. 
 
It is also known that having reviews on your business listing helps ranking. Your 
business should proactively seek reviews and help people find the place to submit those 
reviews. 
 
Mobile phones and other mobile devices come into play when people search for local 
businesses. With smart phone and tablet use on the rise it is even more important than 
ever to make sure your business shows up through the online business directories. 
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Chapter 3
Social Networks and Youtube. Useful for Your Business?
 
Everyone is talking about the social networks. Every day you hear about facebook and 
youtube as well as others. Youtube is more focused on video of course, but it’s still a 
social network since you can comment and communicate with others within the site. 
 
It’s common to hear that you should use social networks to market your business. But 
think about it. Why would people who are spending time on a social network want to 
be bothered by advertisements? The answer is they do not want to be bothered by 
advertisements. 
 
Promoting your business on a social network is not the same as advertising your 
business on other websites or on search engines using pay per click advertising or 
search optimization. However, people are successfully promoting their businesses on 
social networks such as facebook, linked-in, and others. 
 
Think of a social network in the same way as you think of a social event. When you go 
to a party you don’t start talking to people about your business product or service and 
if they’d like to buy something from you. You don’t go there as a salesman. If you did 
you’d likely be kicked out. 
 
However, you can tell people about yourself, including the business you are in, leave 
your business card, offer them a promotional item such as a pen with your business 
information on it, and actually meet some people who might be potential customers. 
 
Use a social network as a way to get leads, just the same way you’d use a social event 
as a way to get leads. 
 
But how do you do this with an online social network? You can give a website visitor a 
pen or other promotional item on the spot. But you can give them a pen or promotional 
item or some kind of free gift in exchange for their email address.
 
Bingo. That’s the answer to how to use social networks to get business. Capture 
email addresses and start building a relationship with those who are interested in your 
products and services. 
 
The other big thing about social networks is the power of networking. Everyone one 
a social network is connected to others. When some kind of action is taken such 
as “liking” someone on facebook the friends of that person are notified. This can have a 
viral effect and should definitely be considered a very important online marketing tool. 
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Chapter 4
Search Engine Basics
 
The big three search websites are basically the same in regards to having a search box, 
showing natural results, and showing paid results or sponsored ads. 
 
In the screenshot below you can see the basic parts of the google.com website. This 
particular screenshot shows the search results for the keyword “fence companies”. The 
search engine is interpreting this search query as a local search. A local search means 
that the person is looking for something local, most likely a local business. 
 
A local search page contains business listings from the business directory and a map to 
go along with those listings.
 
 
 

 
 
 
 
 
 
A search results page that is not for a local search looks like the image below. You 
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still see the natural results in the middle and the paid, or sponsored ads on the right 
side and on the top with the colored background. But the local results and the map are 
not showing. This is because the search engine is interpreting this search query as a 
search for information, in this case a “how to”, rather than a search for a local business. 
 
Certainly this is still an opportunity for a local lumber yard to sell deck materials but the 
search engine is not in the business of helping local businesses get more leads. It is 
in the business of returning the best results to the person using the search site. What 
makes the most sense to the user and is the best result for the user is the goal of the 
search engine. 
  
 

 
 
 
How many clicks does the number one position on the search results page get? Here 
are some statistics for you. I think you will find this interesting.
 
Google Position Click Percentage
1 34%
2 17%
3 11%
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4 8%
5 6%
6 5%
7 4%
8 3%
9 2.8%
10 2.7%
 
11 (page 2) 1%
12 (page 2) .85%
13 (page 2) .70%
14 (page 2) .57%
15 (page 2) .48%
16 (page 2) .39%
17 (page 2) .33%
18 (page 2) .28%
19 (page 2) .27%
20 (page 2) .29%
 
Not very many people going to the 2nd page to look. And notice how many more people 
click on the first result than the second. 34% compared to 17%! This is a big difference. 
 
The difference between showing up as the number 1 position compared to the number 
2 position can mean a difference of hundreds of thousands of dollars for some big 
companies. Even millions of dollars! 
 
This leads us into the next chapter which deals with how to show up on search engines. 
And ultimately, how to show up higher on search engines so that you can get more 
business!
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Chapter 5
How to show up on Search Engines
 
Two different things are needed to help your search engine ranking so that you get 
traffic to your website. The first is that your website must be optimized. The second is 
the process of building back links. 
 
Website optimization involves structuring websites so that search engines can read 
them. It also involves placing keywords in the right places on the website. You should 
already have keywords from the keyword research step. These keywords should be 
used in the page titles, the page description, page headings, page links, and page text. 
 
Back link building involves placing links on other websites pointing to your website with 
the anchor text of the link containing the keyword you are optimizing for. For example 
if you are optimizing for the keyword “how to build a deck” your link could read exactly 
the same. When someone clicks on the link they would be brought to your website. The 
more relevant the website or web page is to your website the stronger the link. 
 
Both of these steps can get very involved and there are many technical details to them. 
But if you want your website to get visitors from search engines these two steps are 
exactly what are needed.  
 
There is also a huge opportunity in local search which involves getting your business 
directory listing to show up higher than your competitors. Optimize your business 
listings by claiming them and filling them up with as much information as possible. 
Include pictures and videos. Make sure the information is accurate. And remember to 
use your keywords in the text that you type in. Claim and optimize your Google Places 
business directory listing!
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Chapter 6
Build it and they will come?
 
Being proactive with online marketing.
 
Many people expect big things from a website. Build the website and customers will 
come and buy my product or service. This does happen to a small degree, but there is 
more to it. Think about it. Why would anyone want to visit your website? If they already 
know about your business and they want to find out more information then they would 
visit. But this does nothing to get visitors who did not previously know about you.  
 
That's where marketing and promoting come in. You must be proactive and lead people 
to your website. How is that done? Here's a short list that can make a huge difference in 
your business... 

● Website optimization to help search engines direct visitors to your site 
● Other online advertising such as pay per click and banner advertising 
● Back link building to help push your position up higher in search results 
● Various forms of offline advertising that include displaying you website address 

on your promotional materials. 
 
Another excellent option for staying in touch with current customers and for getting new 
customers is email marketing. Many people think that using email is an old method 
and that it doesn’t work because there is too much email spam. The fact that there 
is too much email spam makes it more of a challenge but it does not mean it is not a 
good option. Iin fact it is probably the most used tool of most of the successful online 
marketers. If you can get emails to your customers and potential customers and get 
them to read them you are talking to them on a one to one basis. This is an extremely 
powerful form of marketing if you do it correctly. 
 
The mobile version of email marketing is text message marketing. Text message 
marketing is even more touchy than email marketing because text messages usually 
make peoples phones ring. A very high percentage of text messages that are sent 
are read, unlike email. There are also stricter rules for sending text messages than for 
sending email. But text messaging can be an extremely powerful tool for marketing if 
done correctly. Just like email. 
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Chapter 7
Pay Per Click - Should you use it?
 
Pay Per Click advertising is an excellent way to target your advertising to people 
who are looking for exactly what you are selling. Google’s version of pay per click is 
Adwords. Setting up an Adwords account is somewhat complex, however there is a lite 
version called Adwords Express (http://www.google.com/adwords/express/). 
 

 
Pay Per Click Ads appear on the right side of the search results page. They often 
appear as the top two or three Ads as well. 
 
On the surface using Pay Per Click may seem like a great deal because you only pay 
when someone clicks on your Ad. Your Ad could appear thousands of times without 
anyone clicking on it and you pay nothing for that. However, if people click on your 
Ad and they do not convert to a sale you have spent money without any return. Some 
clicks can cost many dollars depending on the competition for the search queries that 
are triggering your Ads. The trick is to set up your account in such a way as to get only 
people who are likely to become customers to click on your Ads. To check out Google 
Adwords visit this link: http://adwords.google.com. 
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Chapter 8
Mobile Phones 
An exploding market.
 
The mobile technology market will be the largest in history dwarfing the PC.
Wow. This is a quite a statement. There certainly will be opportunity for you to do 
marketing within the mobile technology market. 
 

● More smartphones are being sold than desktop and laptop PCs combined. 
● Half of Americans will have smartphones by the end of 2011
● 1 in 3 mobile searches is for a local business
● 9 of 10 mobile searches result in an acttion and half of thos result in a purchase!

 
There is not doubt. The Mobile Marketing opportunity is huge. 
 
But how can you take advantage of it within your business? Here are some things you 
can do...

● Get a mobile version of your website. Many people are browsing the web on their 
smart phones and many websites barely work on such a small screen. A simpler 
version with large buttons for finger tapping is what is needed. Since a mobile 
user is more likely to be in a buying mode you need easy to see directions, 
descriptions, and phone numbers.  

● Pay Per Click advertising is an option for advertising on mobile devices just as 
it is for PCs. It’s already built into Google Adwords. You can target users by 
location and by search queries.   

● Text Message Marketing is another option for marketing to people who want to 
hear from you about sales, events, and coupons. As mentioned earlier this can 
be a very powerful marketing tool. 
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